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Why Important

 

When I talk about how we have arrived at this nationwide strategic plan for Mission Delivery, I usually begin with the Vision 2015 goals. But, today I want to begin a little earlier in our history with the early 1990’s when the competitive landscape began changing and forced us to be more aware of the market environment.

 

For years, we have commissioned a public opinion poll conducted by the Gallup Organization (now Roper) every other year. And, for years we were always very pleased with 98% name awareness, high credibility and public trust. 



These polls also told us that cancer is perceived as the nation’s most important health problem, both nationally and personally.



But, in the late 80’s we began taking a closer look beyond these polls, and analysis showed that for the first time in our history, we were losing market share, both in the non profit health category and the overall non profit category. We had gone from being the only organization fighting cancer, to one of the few, to a growing number of organizations and hospitals specializing in the cancer field, and now today where there are more than 1000 non profits with cancer as part of their name or mission, in addition to other competition. So, we added questions that would dig a little deeper and find out more about what people thought of the American Cancer Society. The survey results came back, and again we had 98% name recognition, people trusted  and liked us. 
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